


da. Chauffeurs are on call
24/7 to transport doctors as
they travel around the
country to procure life-sav-
ing organs. A Candie’s
celebrity clientele includes
Magic Johnson, Elton John
and Bill Cosby. The compa-
ny also services major Flori-
da airports in Jacksonville,
Orlando, Tampa and Miami
as well as in Atlanta.

Donating to philanthrop-
ic organizations is important
to A Candie’s. Charities it
contributes to include the
March of Dimes, Stop Chil-
drens’ Cancer, the Muscular
Dystrophy Association and
the Make-A-Wish founda-
tion. The company is also
involved in the local com-

munity. A Candie’s provides limousine service to schools
in Gainesville and the surrounding areas as part of their
reward system for good grades, career day programs and
other incentives. The company’s Hummer H1 was even
used in Florida’s hurricane relief effort in 2004 to help
distribute water and supplies to the affected areas.

Exclusive Sedan Service
Owners: Ron and Brandan Stein
Location: North Hollywood, Calif.
Years in Business: 26
Fleet Size: 5

In the early 1980s, Ron Stein made the decision that
Exclusive Sedan Service would concentrate on the
corporate world. He aggressively went after the mo-

tion picture and television industries, foreign embassies
and executives from the music, pharmaceutical, invest-
ment/banking and real estate industries, as well as at-
torneys, doctors, etc. Stein says back in those days he
would park his limousine in large office parking lots and
have the chauffeur serving coffee and donuts. They
would call on every office in that particular building.

Ron’s determination and drive in those early days has
rewarded him with a long-running, successful limousine
operation. Today, when visiting clients, Stein and his son
Brandan now bring Krispy Kremes and polo shirts, T-
shirts and hats emblazoned with Exclusive Sedan’s logo.
For first-time clients, the company sends thank-you notes
and makes follow-up calls asking about their service. Ex-
clusive Sedan also provides luncheons for secretaries at
their workplace. As a way of thanking clients for their
continued patronage, the company provides complimen-
tary limousine and airport transfers over the holidays.

Employees are also well taken care of at Exclusive

Sedan. According to Ron, the company provided work-
ers’ compensation before it became mandated in Califor-
nia. Exclusive Sedan also carries an umbrella liability pol-
icy over and above the minimum required by the state of
California as well as a shared PPO medical insurance pro-
gram for employees. 

The company’s innovative services and ideas include
limousine/helicopter and dinner excursions, mystery
callers and mystery passengers to evaluate customer serv-
ice, a chauffeur’s performance and safety skills.

Industry and community involvement are top on the
list at Exclusive Sedan. Ron’s impressive industry affilia-
tions include membership in the NLA since 1987; he
served as membership director and was on the board of
directors as committee chairperson for the Greater Cali-
fornia Limousine Association (GCLA) from 2003-2005; and
he served on the Membership and Legislative Commit-

tees of the Limou-
sine Owners Asso-
ciation of California
(LAOC).

As a prominent
business owner,
Ron is a member of
the Santa Clarita
Valley Chamber of
Commerce, the
North Hollywood
Chamber of Com-
merce and the Va-
lencia Industrial As-
sociation. Exclusive
Sedan also sup-
ports charitable or-
ganizations, includ-
ing Pancreatic

Cancer Action Network, Santa Clarita’s Senior Citizens
Center and Boys and Girls Club, the Wellness Communi-
ty and the American Red Cross.

Stardust Cruises Limousine Service
Owners: Ken and Susie Martin
Location: Santa Maria, Calif.
Years in Business: 5
Fleet Size: 6

After working for other limousine companies, Ken
and Susie Martin knew they could run their own
limousine business — and do a better job as well.

By providing a product not offered in their area (a limo
bus) and coupling it with an unheard of service (having
a hostess onboard), they launched Stardust Cruises.
Today, their fleet has expanded to two limo buses, a
200-inch Hummer, a Van Terra, a five-door, 120-inch Lin-
coln and a 1930 Model A stretch.

One of the unique roles of the hostess on the limo bus
is taking digital pictures of the passengers and the high-
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“I was elated when I heard I
was a finalist. I’ve never been
nominated for anything be-
fore,” says Sander Kaplan.
“To be a finalist validates
what I’ve been doing for 20
years. I haven’t strived to win
awards like I have strived to
win customers.”

”There are so many good, quality com-
panies out there that it’s an honor to be
acknowledged by our peers,” says Ron
Stein (left), shown here with son Bran-
dan. “Thanks to LCT Magazine for this
opportunity as well as years of inform-
ative articles and the best networking
environment possible — the annual
Las Vegas show. Congratulations to the
two other finalists.”
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